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CORE OBJECTIVES
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KEY QUESTION
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ENGAGEMENT STRATEGY
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DATA DRIVEN
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SYSTEM INTEGRATION
Connect with Bplus ERP

Connect with Bplus POS
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SYSTEM MANAGEMENT
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CONCLUSION
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Bplus Loyalty Application: The key to sustainable growth.

More than just points
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Bplus Loyalty Web Application

[ —

WusiDasnygrgsumMasivus:aunsaingnA1nasa

S1As1:Rdpyanthluldlassy ua:asweaauigiaulaagivdvdiulus:g:61d

Wasuanmuivs IRuanmus:=Shinsnuusuduavatu

www.businessplus.co.th 085-234-5980, 02-880-9700 allsales@bplus.co.th



